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The Black Voter Landscape
KEY FINDING #1
According to Navigator Research tracking, Donald Trump enjoyed historically strong favorability 
ratings among Black voters at the start of his second term. However, as the year progressed and his 
priorities came into focus, his ratings have dropped significantly. More importantly, from an 
electoral perspective, this year’s recent elections suggest that Trump’s multi-racial 2024 coalition is 
in flux, and many Black voters have not firmly decided to leave the Democratic Party.

30 25 21 20

66 72 76 77

Q1 2025** Q2 2025** Q3 2025** Oct 2025

Favorable

Unfavorable

Donald Trump Favorability Ratings

92
86

94
79

8
13

5
18

Spanberger - Nov '25
Harris - Nov '24

Sherrill - Nov '25
Harris - Nov '24

2024/2025 Exit Poll Results in Virginia and New Jersey

Democrat Someone else/Non-voter Republican Net Democrat
+84
+73

+89
+61

**Navigator Survey – Stacked 2025 Data by Quarter (among Black voters)

New Jersey

Virginia
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How Black Voters are Experiencing Trump 2.0
KEY FINDING #2
Black voters are seriously struggling under Trump’s second administration:
• By more than 4-to-1, Black voters say Trump’s policies have hurt rather than helped them;

• Two-thirds report that their incomes are not keeping up with inflation;

• And more than a third (34%) have used Buy Now/Pay Later credit services to purchase things like food, 
groceries, and medical care, with many reporting using those services more often than in the past.

 Given this, affordability and inflation are going to be the key drivers of vote choice among Black voters in 
2026. 

Net Help

-49
-13
-58
-50
-71

Help you Not made much of a difference Hurt you

So far in his second term, do you think Donald Trump's policies have done more to…

15
31
12
14
5

21
25

18
22

19

64
44
70
64
76

Overall
Men <45
Men 45+

Women <45
Women 45+

Have you ever used Buy Now/Pay Later services, like Afterpay or Klarna, to purchase the following?

21

18

12

8

Groceries

Entertainment

Restaurant meals or meal delivery

Medical or dental care

34% of Black voters report using Buy Now/Pay Later 
services like Klarna or Afterpay.

46% of these voters say they’re using these services more 
often than they have in the past.
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Democrats Still Have Work To Do
KEY FINDING #3
Despite Black voters’ growing distaste for Trump and Republicans, there are still signs of 
skepticism (even anger) aimed at Democrats. Since 2020, Democratic party favorability has 
seen a steady decline, with half of Black voters saying they feel that the party takes them for 
granted and does not do enough to help the Black community. When it comes to the 
economy, more than a third (35%) of Black voters believe that the economic policies of 
Democrats in Washington are either bad for people like them or don’t have much of an effect 
either way.

84 84 73 73 68 69

10 10
21 17 26 20

Jan 2020 Mar 2021 Oct 2021 Mar 2023 Apr 2024 Oct 2025

The Democratic Party

The Republican Party

Favorability Ratings

Do you agree or disagree with the following statement: In general, the Democratic Party takes Black 
votes for granted and does not do enough to help the Black community.

49 26 25Overall

Agree Neither agree nor disagree Disagree Net Agree

+24
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Democrats Still Have Some Advantages
KEY FINDING #4

Black voters view the party and the actors within the party far more positively than they 
view Republicans. Democrats are considered to be more understanding of the struggles 
working families face, more caring about voters like them, and much closer to sharing their 
values. The top attributes Black voters ascribe to Republicans are all negative – being 
power-hungry and greedy, extreme, and even racist. 

Top Attributes of Democrats

71

67

65

65

65

65

Understands the struggles
of working families

Cares about people like
me

Shares my values

Champion for the middle
class

Has the right priorities

Will get things done for
people like me

% Applies to Dems

Top Attributes of Republicans

% Applies to Reps

76

74

70

69

68

67

Power-hungry

Greedy

Extreme

Corrupt

Dishonest

Racist
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The Political Environment 
for Black Voters
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Trump’s economic approval rating has steadily declined since the start of 
his second term, back to where he was during his first term. Young men 
are the most positive toward Trump’s economic performance 

Do you approve or disapprove of the job Donald Trump is doing handling the economy?

20

20

40

18

19

8

3

4

5

77

76

58

80

79

87

Overall

Swing

Men <45

Men 45+

Women <45

Women 45+

Approve Don’t know DisapproveOctober 2025

17
31

23 21 20

77
64

74 74 77

Jan 2020* Q1 2025** Q2 2025** Q3 2025** Oct 2025

Approve

Disapprove

Net Approve

-57

-56

-18

-62

-60

-79

*Melting Pot Survey – January 2020
**Navigator Survey – Stacked 2025 Data by Quarter (among Black voters)
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More than two-thirds of Black voters have a favorable opinion of the 
Democratic Party, but there is a significant lag among younger voters. 
Young men are less negative toward Republicans, MAGA and Trump

69

27

20

17

20

4

17

6

11

27

56

74

72

77

The Democratic Party

Robert F. Kennedy, Jr.

The Republican Party

The MAGA, or Make America Great Again
Movement

Donald Trump

Net Favorable

Overall Swing
Men Women

<45 45+ <45 45+

+42 +19 +14 +54 +35 +63

-29 -23 +3 -50 -12 -51

-54 -40 -19 -61 -55 -75

-55 -66 -28 -72 -50 -69

-57 -58 -17 -63 -64 -75

Favorable Don’t know Unfavorable

Favorability of Trump, MAGA, and The Republican Party

56% very unfavorable

64% very unfavorable

67% very unfavorable

44% very unfavorable

37% very favorable

84
68 66 70 69

10
27 23 21 20

Jan 2020* Q1 2025** Q2 2025** Q3 2025** Oct 2025

The Democratic Party

The Republican Party

Favorability of Democratic and Republican Parties Over Time

*Melting Pot Survey – January 2020
**Navigator Survey – Stacked 2025 Data by Quarter (among Black voters)
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Black Voters and Democrats:
The Challenges
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% Likely
80
86

83
88
68
82

Ahead of 2026, motivation still has room to grow; younger women are 
less motivated and less likely to vote than voters overall

Likelihood to Vote in 2026 

64
54

58
78
50
70

16
32

25
10

18
12

13
12

12
9

20
13

7
3

6
4

12
5

Overall
Swing

Men <45
Men 45+

Women <45
Women 45+

Definitely voting Probably Chance 50-50 Probably/Definitely not

56
45

50
69
42
62

27
37

38
21

33
19

8
8

5
4

12
9

10
11

8
6

13
11

Overall
Swing

Men <45
Men 45+

Women <45
Women 45+

Extremely motivated Somewhat Neutral Somewhat/Not motivated

Politics Important to Political Identity 

38

31

31

33

31

36

Overall

Swing

Very important Somewhat Not too/Not at all important

% Motivated
83
82

88
90
75
81

Motivation to Vote in 2026 

% Important

69

64
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Net Agree

Oct ‘25 Apr ‘24 Mar ‘23

+24 +25 +18

+42 - -

+33 +50 +38

+30 +8 +14

+32 +38 +25

+7 +6 -2

Despite Democrats’ advantage, most Black voters—especially swing 
voters—feel the party takes them for granted. Older women are the 
lone outliers
Young voters feel more seen by the party than last year, though still net negative

Do you agree or disagree with the following statement:

In general, the Democratic Party takes Black votes for granted and does not do enough to help the 
Black community.

49

55

55

53

54

38

26

32

23

24

24

31

25

13

22

23

22

31

Overall

Swing

Men <45

Men 45+

Women <45

Women 45+

Agree Neither agree nor disagree Disagree
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KEY GROUP: The Black Swing Voter

Black Swing Voters are defined as individuals who meet 
either of the following criteria:

1. Voted for Harris in 2024 but show some openness to the 
GOP

2. Voted for Trump in 2024  but have some level of regret 

3. 3rd-party voters or non-voters in 2024 who say they will 
vote in 2026 and have mixed partisanship 

These voters make up 17% of the Black electorate 
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Net Dem 
Alignment

+24

+64
+9
-30

-12

51

74
41
23

22

23

15
28

23

44

27

10
32
53

34

Overall

Liberal

Moderate

Conservative

Swing

A small majority of Black voters completely or mostly align themselves with 
Democrats on the issues; most swing voters are moderate, and 8-in-10 are, 
at most, only somewhat aligned with the party on the issues

Completely/Mostly aligned 
with Democrats

Somewhat aligned 
with Democrats

Not aligned 
with Democrats

Ideology

Democratic Party Alignment*

*Democratic Party Alignment is a scale determined through respondents’ reporting which party they feel most aligned with on 11 different issues. The scale ranges from “Completely aligned 
with the Democratic Party” which means the respondent said they felt more aligned with the Democratic party on all 11 issues, to “Mostly aligned” meaning they felt more aligned with the 
Democratic party on 8 to 10 issues, to “Somewhat aligned” meaning the respondents felt more aligned with Democrats on 3-7 issues, and finally ending with “Not aligned” meaning the 
respondent felt aligned with the Democratic party on 2 or fewer issues.

Liberal Moderate Conservative

78%

37

18

47

65

16

17

Overall

Swing

Net Liberal

+21

+1
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Black Voters and Democrats:
The Opportunities
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Net Ahead

-45

-46

-22

-53
-49

-53

Most voters are dissatisfied with their personal finances and feel 
behind where they expected to be just a few years ago; younger men 
are less negative but still say they’re behind where they hoped to be

41
35

54
35
37
39

59
65

46
65
63
61

Overall
Swing

Men <45
Men 45+

Women <45
Women 45+

Satisfied Dissatisfied

Net Satisfied

Oct ‘25 Apr ‘24 Mar ‘23
-18 +12 +12

-30 - -

+8 +26 +34
-30 +32 +14
-26 +2 +12

-22 -8 -2

How satisfied are you with your personal financial situation?

13

13

23

8

14

9

29

28

32

31

23

29

58

59

45

61

63

62

Overall

Swing

Men <45

Men 45+

Women <45

Women 45+

Ahead of where I 
expected to be

Just about where I 
expected to be/Not sure

Behind where I 
expected to be

Thinking back to a few years ago and where you thought you might be by now financially, would you say you are…
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Net Better

-28

-36

-9
-34
-28

-38

4-in-10 say their finances have gotten worse over the last year, and 
two-thirds say their incomes aren’t keeping up with inflation—
especially older voters who are more likely to be on fixed incomes

14
14

24
11
16
8

43
36

43
45

40
45

42
50

33
45
44
46

Overall
Swing

Men <45
Men 45+

Women <45
Women 45+

Better About the same Worse

Has your personal financial situation gotten better or worse than it was a year ago?

24

19

44

19

22

14

9

11

7

8

11

10

67

70

49

73

67

76

Overall

Swing

Men <45

Men 45+

Women <45

Women 45+

Yes Not sure No

Is your income keeping up with inflation? Net Yes

Oct ‘25 Apr ‘24

-43 -31

-51 -

-5 -14

-54 -30

-45 -31

-62 -43
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Across age and gender demographics, Black voters place the blame 
for increasing costs squarely at Trump’s feet; swing voters also cite 
corporate greed as a major factor
Who or What Holds the Most Responsibility for Increasing Costs

39

22

22

11

6

Trump's tarriffs, specifically

Republicans' economic policies coming out
of Washington this year

Corporate greed

Democrats' economic policies enacted
during Joe Biden's presidency

Normal market changes

Swing
Men Women

<45 45+ <45 45+

38 34 41 33 48

18 16 25 22 25

34 26 23 24 17

4 16 8 13 6

6 8 2 8 3

% Most to blame
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Engage Black voters early and often.
Democrats have a crucial opportunity in 2026 to win back those Black voters most at risk. While on the surface the 
electorate appears steady, warning signs are clear: only half feel aligned with Democrats on key issues and most 
believe the party takes them for granted. Many are frustrated by Democrats’ perceived inaction—failing to stand up 
to Trump, prioritize their communities, or address financial struggles. Yet, with Trump’s worsening image and deep 
economic dissatisfaction, recent races in Virginia and New Jersey show that a strong, credible, and consistent 
economic message can bring Black voters back into the fold.

Center our messaging to Black voters on the economy and the cost of living, specifically.
Democrats must maintain their message discipline in 2026 because economic concerns are so dominant among  
Black voters. Notably, Black swing voters are the voters most dissatisfied with their personal financial situations, the 
most likely to say their personal finances have gotten worse since last year, and that their incomes are not keeping up 
with inflation. The high cost of housing is a major pain point in the broader cost-of-living context. To fully take 
advantage of this opportunity there should be an economic component in all our messaging to Black voters.

Hold Trump and Republicans accountable for rising costs.
Voters need to consistently hear that it’s GOP economic policies that are making life more expensive. Tariffs are 
driving up costs, creating economic chaos, and hurting U.S. businesses. Democrats should place the blame for rising 
prices directly in Trump and the Republican’s laps.

Draw a clear and vivid contrast on economic priorities. 
Reinforce Black voters’ broad perception that Democrats better understand the struggles of working families, care 
about people like them, and have the right priorities. Explicitly tie the Republican budget bill and all its warts to 
Trump and use it to illustrate that Republican policies benefit only the wealthy.

Recommendations

1

2

3

4
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New York | Washington, DC | Chicago | Denver | Hartford | Los Angeles | Nashville | Seattle

THANK YOU
We are interested in your feedback! Please send questions or comments to: 

Mario Brossard
Senior Vice President
mbrossard@globalstrategygroup.com 

Ana Robinson 
Manager
arobinson@globalstrategygroup.com 

mailto:mbrossard@globalstrategygroup.com
mailto:mbrossard@globalstrategygroup.com
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